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THE SCHOOL

@ Welcome from the Head of School, Pauline Amiel

The Aix-Marseille School of Journalism and Communication (EJCAM) is a school of
excellence for student, from third-year bachelor's degrees to professional master’s
degrees in ‘Information and Communication’ and ‘Journalism’.

The master’s degrees in communication cover the most promising sectors: digital
communication,communicationrelated to ecological transition,and event communication,
for example. All these courses are available as initial and continuing education.

In order to respond to changes in the professional environment and new expectations in
the job market, EOCAM has updated its educational programme since 2024. This update
includes:

- the introduction of other work-study programmes,

- specialty tracks, now structured around several main areas: communication and
media, communication and the environment, communication and marketing, and digital
project management,

-theinternationalisation of EJCAM,with theintroduction ofadigital communication
programme taught mainly in English, offering new opportunities for students wishing to
develop their skills in an English-speaking environment,

- the integration of courses dedicated to understanding the challenges of artificial
intelligence into its programmes,

- the recruitment of highly specialised external instructors,

- the constant renewal of the technical resources available to students.

Studios dedicated to audiovisual production for social media and media training have
been set up.

EJCAM’s commitment to the advanced professionalisation of its teaching programmes is
reflected in the confidence that companies place in our students. The employment rate
for our students is 89% in journalism and 73% in communication.
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IN BRIEF

@ A school of journalism and communication
@ A journalism programme recognised by the profession

@ 600 students
@ 2 sites : Aix-en-Provence et Marseille (head office)
@ 16 tenured professor-researchers

@ Numerous partnerships with companies
@ 150 external instructors

@ Renovated premises*®
*The school signed the charter on professional integration for people with
disabilities.
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COURSES

ALL COURSES ARE AVAILABLE AS PART OF INITIAL AND CONTINUING EDUCATION.
SOME ARE PROVIDED ON A WORK-STUDY BASIS.

@ Third-year Bachelor’s degree, Information and
Communication programme (Aix campus)

@ Master’s degree, Information and Communi-

cation programme (Aix campus)

| Ecological Transitions

| Information & Media

| Work-study programme: Communication
Strategies & Press Relations

@ Master’s degree in Information Professions,

in partnership with Sciences Po Aix, with two

options (Aix campus):

| Influential Communication and Advocacy
Professions (M1 in initial and continuing
education; M2 in work-study programme)

| Journalism Professions and International Issues
(M1 in initial and continuing education; M2 in
work-study programme)

@ Master’s degree in Journalism, recognised by the
profession (Marseille campus)

This Master’s Degree is also offered as a work-stu-
dy programme.

@ Master’s degree in Information and Communi-

cation programme (Marseille campus)

| General Interest Communication

| Event Communication

| Brand Communication

| Data and Digital Information Technologies

| Digital Information and Communication of
Organisations and Media - International option

| Work-study programme: Project Management in
Digital Communication



ON APPLICATION

©

Bachlor's degree
Information & Communication pathway

Master’s degrees first year
Information & Communication

Master’s degrees second year o
Information & Communication

ENTRY FOR STUDENTS
WITH 2 YEARS OF
UNIVERSITY STUDIES

ENTRY FOR STUDENTS
WITH 3 YEARS OF
UNIVERSITY STUDIES

ENTRY FOR STUDENTS
WITH 4 YEARS OF
UNIVERSITY STUDIES

PHD

COMPETITVE EXAMINATION

©

® Master’s degree Journalisme

All detailed course outlines are available on the EJCAM website:
https://ejcam.univ-amu.fr/en/degrees-certificates



BACHLOR’S DEGREE THIRD YEAR

INFORMATION & COMMUNICATION

AIX-EN-PROVENCE CAMPUS

This third year degree is linked to the bachelor's degree in Public
Administration at the Institute of Public Management and Territorial
Governance (IMPGT) at Aix Marseille University. The programme offers a
wide range of courses in the field of information, communication and media.

@ Admission requirements

This general bachelor’s degree is open to students who hold a bachelor’s
degree or a two-year post-secondary diploma.

Students from the following fields of study may be accepted: Arts and
Humanities, Social Sciences, Law, Economics and Management, as well as
students with equivalent profiles.

@ Careers

| Public communications assistant

| Community management assistant
| Editorial assistant

@ Students may apply for entry into the first year of the Master’s programme
(M1)

@ Contact
Philippe Hert: philippe.hert@univ-amu.fr
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MASTER’S DEGREE

STRATEGIES OF COMMUNICATION
& PRESS RELATIONS

AIX-EN-ENPROVENCE CAMPUS

This master's degree is based on a programme

designed to complement periods spent in the

workplace. It is organised around sessions that

develop professional skills and attitudes in two areas:

| Communication strategies, which are essential for
versatility as a manager and/or communications
officer.

| Press relations, which are specific to the master’s
programme in communication, information and
media.

@ Admission requirements

Admission to the first year is open to students with
a bachelor’s degree or equivalent, subject to review
of their application. Direct admission to the second
year is possible for students with a four-year degree,
subject to review of their application.

Applicants undertake to seek a contract with
a company, which is a necessary condition
for enrolment in the programme. Admission
is conditional upon obtaining such a contract.
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@ Careers

| Press relations officer

| Communications & editorial manager

| Internal/external communications manager
| Communications & public affairs officer

@Possibility of doing a PhD in Information and
Communication Sciences after obtaining an
M2 degree.

@ Contact
Alexandre Joux : alexandre.joux@univ-amu.fr




MASTER’S DEGREE
INFORMATION PROFESSIONS

AIX-EN-PROVENCE CAMPUS

The master’s degree in Information Professions is
a programme designed and delivered as part of a
partnership between the Institut d’Etudes Politiques
d’Aix-en-Provence and the Aix-Marseille School of
Journalism and Communication.

Two options are available:

| Communication, Influence and Advocacy

This option focuses primarily on influential
communication and strategic support for public
affairs departments.

| Journalism and International Issues

This option provides expertise in editorial issues
within multimedia newsrooms and in an international
context.

@ Admission requirements

Admission to the first year is open to students with
a bachelor’s degree or equivalent, subject to review
of their application. Direct admission to the second
year is possible on a work-study basis for students
with a four-year degree, subject to review of their
application.

The Master's programme is open to continuing
education in the first year. Work-study programmes
are compulsory in the second year.

@ Careers

| Project manager

| Communications director

| Consultant and research officer (public affairs

strategy, communications, consultation, media
relations)

| Editorial Director

| Journalist specialising in a particular field

(politics, institutions, international affairs) or genre
(investigative journalism, documentary journalism,
narrative journalism, long-form journalism) and
multimedia

@Possibility of pursuing a PhD after obtaining
an M2 degree.

| PhD in
Sciences at

Information and Communication
the IMSIC Laboratory (amU)

| PhD in Political Science at the Mesopolhis
Laboratory (Science Po Aix,amU, CNRS)

@ Contacts

Alexandre Joux: alexandre.joux@univ-amu.fr
Claire Tomasella: claire.tomasella@univ-amu.fr
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MASTER’S DEGREE
INFORMATION & MEDIA

AIX-EN-PROVENCE CAMPUS

This option offers an approach focused on
knowledge and understanding of the media and
information worlds. In addition to the fundamental
courses common to all master’s programmes, this
option allows students to:

| understand the editorial strategies and economic
models of the media, which are evolving in a digital
environment

| understand the contemporary challenges of
journalism and public communication

| master the fundamentals of organisational
communication, both theoretically and practically.

@ Admission requirements

The Information and Media option is open to all
students with a three-year degree, subject to review
of their application.

Direct entry into the second year of the Master’s
programme is possible for students with a four-
year degree, subject to review of their application.

This option is reserved for candidates with
a Bachelor's degree in Information and
Communication, and all candidates with a

Bachelor’s degree or equivalent profile, subject to
review of their application.
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@ Careers

| Research officer

| Consultant

| Research engineer

| Researcher

| Information-communication and media project
manager

@ Possibility of pursuing a PhD in Information
and Communication Sciences after obtaining
an M2 degree.

@ Contact
Marc Bassoni: marc.bassoni@univ-amu.fr



MASTER’S DEGREE

ECOLOGICAL TRANSITIONS

AIX-EN-PROVENCE CAMPUS

This option offers courses in two areas: organisational
communications and environmental communications,
with a focus on innovative approaches and practices
that enable activities and stakeholders to adopt an
environmentally friendly approach.

@ Admission requirements

The Ecological Transitions option is open to all
students with a three-year degree, subject to
review of their application. Direct entry into the
second year of the Master’s programme is possible
for holders of a four-year degree, subject to review
of the application.

Admission to M1 is reserved for candidates
with a Bachelor's degree in Information and
Communication, and all candidates with a
Bachelor’s degree or equivalent profile, subject to
the favourable opinion of the teaching team (review
of applications) and the teaching committee.

@ Careers

| Communications manager

| Communications and sustainable development
consultant

| Project manager

| Communications advisor

| Sustainable and eco-responsible communica-
tions project developer

@ Possibility of pursuing a PhD in Information
and Communication Sciences after obtaining
an M2 degree.

@ Contacts

Céline Pascual-Espuny:
celine.pascual@univ-amu.fr

Sheralyn Fernandez-Yeo:
sheralyn.fernandez-yeo@univ-amu.fr
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MASTER’S DEGREE

JOURNALISM

MARSEILLE CAMPUS

The master's degree in Journalism, recognised by
the profession, is organised over two years. It trains
journalists to work in a variety of media (print and
digital press, television and radio).

Students acquire both solid professional and technical
skills, as well as in-depth knowledge of contemporary
issues and the media environment.

@ Admission requirements

Admission to the Master's programme is by open
competition, with no age limit, to all holders of a
Bachelor’s degree or equivalent qualification.

@ Work-study programme & specialisation

Once admitted to the competition, students
can complete their course as part of an initial,
continuing education or work-study programme. In
the second year, students choose a specialisation
in television, radio or print and digital media.

@ Careers

This programme prepares students for positions

such as:

| Print journalist (freelance journalist; columnist or
specialist journalist; editorial secretary; publishing
secretary; editor-in-chief; section editor)

| TV journalist (freelance journalist; news editor;
photojournalist; TV columnist; managing editor;
news presenter; editor-in-chief)

(@ o

| Radio journalist (freelance journalist; radio reporter;
radio columnist; managing editor; news presenter;
editor-in-chief)

| Web journalist

@Possibility of doing a PhD in Information and
Communication Sciences after obtaining an
M2.

@ Contacts
Initial and continuing education programmes:
Stéphane Cabrolié: stephane.cabrolie@univ-amu.fr

Work-study programmes:
Pauline Amiel: pauline.amiel@univ-amu.fr
Pierre Dharréville: pierre.dharreville@univ-amu.fr







MASTER’S DEGREE

GENERAL INTEREST COMMUNICATION

MARSEILLE CAMPUS

This option provides courses in communication
strategies and practices for organisations in
the general interest sector, with a focus on
informational, social, cultural, health and well-being
responsibilities. Media and digital communication,
public relations and press relations are studied in
relation to changes in society, the missions of the
actors involved and the expectations of the public.

@ Admission requirements

This option is open to all students with a three-
year degree, subject to review of their application.
Direct entry into the second year of the master’s
programme is possible for students with a four-
year degree, subject to review of their application.
Admission to M1 is reserved for candidates
with a Bachelor's degree in Information and
Communication, and all candidates with a
Bachelor's degree or equivalent profile, subject
to approval by the teaching team (review of
applications) and the teaching committee.
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@ Careers
| External/internal communications officer
or manager for an organisation, event

communications, press relations, public relations

| Digital communications and information
publishing officer or manager, web editor,
community manager

| Communications and public relations officer

| Project manager in information-communication
and media for the implementation of information-
prevention campaigns and information or
prevention campaigns and actions

@ Possibility of pursuing a PhD in Informa-
tion and Communication Sciences after
obtaining the M2 degree.

@ Contact
Brigitte Juanals: brigitte.juanals@univ-amu.fr




MASTER’S DEGREE
EVENT COMMUNICATION

MARSEILLE CAMPUS

This option provides courses to students in the design
and implementation of external, internal and crisis
event communication strategies. With this option,
students can specialise in digital communication,
influential communication on social media, public
relations and press relations.

@ Admission requirements

This option is open to all students with a three-
year degree, subject to review of their application.
Direct entry into the second year of the Master’s
programme is possible for students with a four-year
degree, subject to review of their application.

@ Careers

| Communications manager
Web communications manager
Social media administrator
Community manager

Online content designer-writer
Content manager

Digital brand manager

@ Possibility of pursuing a PhD in Information
and Communication Sciences after obtaining
an M2 degree.

@ Contact
Stéphanie Lukasik: stephanie.lukasik@univ-amu.fr
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MASTER’S DEGREE
BRAND COMMUNICATION

MARSEILLE CAMPUS

This option prepares students to design and & Careers

implement innovative brand communication | Communications Manager

strategies based on digital media and tools that | Digital Communications Manager

can be used in a wide variety of organisations. | Influencer Communications Manager

Students will be able to take on various roles | Digital Brand Manager / Content Manager /

in communication/marketing agencies or with Traffic Manager

advertisers  (commercial companies, public | Social Media Administrator

institutions, associations, etc.). | Community manager / Social media manager
| Online content designer/copywriter

@ Admission requirements

The Brand Communication option is open @ Possibility of pursuing a PhD in Infor-

to all students with a three-year degree mation and Communication Sciences after

(in Information-Communication, Arts, Literature, obtaining the M2 degree.

Languages, Humanities and Social Sciences,

Political  Science, Law, Economics and € Contact

Management or in another field of study) or foreign  Marie-Pierre Fourquet-Courbet:

degrees (after review of the application and marie-pierre.fourquet@univ-amu.fr

subject to approval by the teaching

team and the teaching committee).

Direct entry into the second year of the master’s

programme is possible for holders of a four-

year degree, subject to review of the application.
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MASTER’S DEGREE

DIGITAL INFORMATION AND COMMUNICATION
OF ORGANISATIONS AND MEDIA (INTERNATIONAL)

MARSEILLE CAMPUS

This option allows students with international
career goals to take specialised workshops in
English. They will be able to work on projects
such as digital content creation and develop skills
for communicating in an intercultural context.

@ Admission requirements

A minimum level of B2 in English is strongly
recommended, as well as good language skills in
French, as some core courses are shared with the
school’s other options.

This option is open to all students with a three-year
degree, after review of their application. Direct entry
into the second year of the master’s programme is
possible for students with a four-year degree, after
review of their application.

@ Careers

| Digital content designer-writer

| Communications and marketing manager
| Project manager

| Press relations manager

@ Possibility of pursuing a PhD in Information and
Communication Sciences after obtaining an M2

degree.

@ Contact
David Goldie: david.goldie@univ-amu.fr
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MASTER’S DEGREE
DATA & DIGITAL
INFORMATION TECHNOLOGIES

MARSEILLE CAMPUS

This option aims to provide students with the
theoretical and methodological tools necessary
to leverage insights from data. It implements a
practical and creative approach to data analysis
and visualisation using several methods (digital
ethnography, network analysis, qualitative and
quantitative analysis). Students will have the
opportunity to apply the knowledge and skills they
have acquired to real-world digital content in order to
produce information that will lead to decision-making
and competitive intelligence.

@ Admission requirements

The Data & Digital Information Technologies option
is open to students with a bachelor’s degree in
Economics, Law, Humanities and Social Sciences,
Statistics and Data Processing, Bachelor's degree
in Mathematics and Computer Science applied
to Humanities and Social Sciences, Bachelor's
degree in Information and Document Management
in Organisations, and Information Architecture and
Digital Design (IU/UX). Entry into the Masters 2
programme is possible for students with a four-year
degree, subject to review of their application.
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@ Careers

| Data Project Manager

| Digital Assets Manager

| Web Project Manager

| Data Protection Officer

| Data Architect

| Community Manager

| Digital Communications Officer

| Web Designer

| Web Editor

| SEM/SEO (Search Engine
Engine Optimisation) Officer

Marketing/Search

@ Possibility of pursuing a PhD in Information
and Communication Sciences after obtaining
an M2 degree.

@ Contact
Fidelia Ibekwe: fidelia.ibekwe@univ-amu.fr



MASTER’S DEGREE
PROJECT MANAGEMENT
IN DIGITAL COMMUNICATION

MARSEILLE CAMPUS

The master's degree Project Management in Digital
Communication, a work-study programme, combines
the fields of digital technology, project management
and communication. This master's degree enables
students to acquire key skills for working in the
fast-paced digital environment and encourages
them to develop a strategic and creative vision.

@ Admission requirements

This programme is open to all students with a three-
year degree (Bachelor’s) or four-year degree (Master’s
1) in Information and Communication, or equivalent,
after review of their application.

Candidates undertake to seek a contract with a
company, which is a prerequisite for enrolment in the
programme. Admission is conditional upon obtaining
such a contract.

@ Careers

| Digital project manager

| Digital strategy consultant
| E-marketing manager

| Communications officer

| Digital entrepreneur

| Web editor

| Community management

@ Possibility of pursuing a PhD in Information
and Communication Sciences after obtaining
an M2 degree.

@ Contact
Nina Barbaroux-Pagonis:
nina.barbaroux-pagonis@univ-amu.fr
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@ EJCAM teaching staff @ External instructors
| P.Amiel, Associate professor, Director of EJICAM &  Each year, more than a hundred journalists, experts,
Vice-President of Communication at Aix Marseille deve|opers, consultants, media and communication
University specialists, project managers and business leaders
| P.Dharréville, Associate professor and Deputy come to provide courses to students.
Director of EJICAM
M.-P. Fourquet-Courbet, Full professor

I S e — @ Audiovisual department
|

| A.l. Guillot-Gouffier, Project Engineer - Radio/TV

2 diel, (Al pcisssen | J.Brehelin, Audiovisual Technician

C. Pascual-Espuny, Full professor et Vice-President
of Sustainable Development at Aix Marseille
University

A. Joux, Full professor

M. Bassoni, Associate professor

S. Cabrolié, Associate professor

D. Goldie, Associate professor

P. Hert, Associate professor, International Relations
Coordinator

S. Lukasik, Associate professor

C. Tomasella, Associate professor

N. Pagonis-Barbaroux, Associate professor

P. Boccara, Associate Lecturer, Journalist

S. Goldie, Certified english teacher, Director of
studies

C. Aguilera, Teaching assistant

S. Fernandez-Yeo, Temporary Teaching and
Research Assistant

(@
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TEACHING &
LEARNING SERVICE

@ Initial education programmes (Marseille)

| M. Barkaoui - Teaching and learning administrator - 04 91 24 32 02 - mounia.barkaoui@univ-
amu.fr

| C.Gorra - In charge of initial master’'s degree programmes in Marseille and the administrative
organisation of the Journalism competition - 04 13 94 27 99 - christine.gorra@univ-amu.fr

@ Work-study programmes and university diplomas
| M. Attard - Assistant to the teaching and learning administrator and in charge of work-study
programmes - 04 13 94 27 41 - myriam.attard@univ-amu.fr

@ Continuing education programmes
| M. Bouzigues - In charge of continuing education for master’s degrees and PhD programmes -
04 12 23 23 84 - magda.bouzigues@univ-amu.fr

@ Initial programmes (Aix-en-Provence)

| L.Rivoire - Assistant to the teaching and learning administrator and in charge of the bachelor’s
degree in Information and Communication and master’s degrees in Aix-en-Provence — 04 13 94
44 86 - lucie.rivoire@univ-amu.fr
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EQUIPMENT

@Lecture theatres and classrooms dedicated to different courses

@Computer rooms (110 workstations), high-speed internet, video editing,
professional software (Photoshop, InDesign, Adobe Premiere, etc.)

@ Press room available to students with local and national newspapers

@ Digital radio studio, editing suites and sound recording units for
reporting

@ TV studio, TV set, digital control room running WinMedia, radio
editing room equipped with editing suites running Netia and Adobe
Premiere for TV and the web

@ Social media studio

@ Media training centre

@ Educational equipment (video projectors, laptops, mobile phones,
cameras, camcorders, etc.)

@ Educational platforms (timetables, online courses, etc.), accessible
via the digital workspace

@ Internship and job offers platform
@ University online library: over 20,000 electronic journals in many

fields, as well as e-books available for loan 24 hours a day, and over
600 works on information and communication



SERVICES

@ Administration

| Deputy Administrative Director: A. Paris - 04 91 24 32 96 - antoine.paris@univ-amu.fr

| Head of Finance: A. Pagani - 04 91 24 32 98 - alain.pagani@univ-amu.fr

| Communications Officer: A. Gheenoo - 04 9124 30 31 - amrita.gheenoo@univ-amu.fr

| Reception/External instructors: D. Nivelet - 04 91 24 32 00 — dominique.nivelet@univ-amu.fr

@ Logistics / Technical staff

| Manager - F. Ména - 04 91 24 32 08 - frederic.mena@univ-amu.fr
| O.Sedrati - onis.sedrati@univ-amu.fr

| J.Brehelin - julien.brehelin@univ-amu.fr

=
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RESEARCH

@ Mediterranean Institute for Information and Communication Sciences (IMSIC in french)

Since 1January 2018, IMSIC has been formed by the merger of two information and communication research
teams located respectively at Aix Marseille University (amU) and the University of Toulon (UTLN).

IMSIC’s scientific project is based on four areas of research and a collaborative approach within the
Mediterranean region, with a unifying focus on changes, actions and innovations in information and
communication:

Area 1- Challenges and uses of digital socio-technical systems and information changes

Area 2 - Communications and organisations, actions-innovations and societal and public values

Area 3 - Digital experiences and media uses: production and reception

Area 4 - Changes in journalism and media environments: organisations, actors and audiences

| Aix Marseille University site management: Alexandre Joux — alexandre.joux@univ-amu.fr

| University of Toulon site management: Michel Durampart - michel.durampart@univ-tin.fr
| Research teaching support: Julien Brehelin - julien.brehelin@univ-amu.fr
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21Virgile Marron street CS 80071 - 13392 Marseille Cedex 05
Tel : 049124 32 00

EJCAM Aix branch at the INSPE site

2 Jules Isaac avenue - 13626 Aix-en-Provence Cedex 01
Tel: 04 13 94 44 86

ejcam.univ-amu.fr



